THE AGORA YOUTH AWARDS 2010

Project Brief

The Philippine Marketing Association’s AGORA YOUTH AWARDS 2010 is an annual competition open to all marketing majors and students of related courses, who have successfully completed at least 24 units of Marketing Subjects and are active members of the Phil Junior Marketing Association.  The Agora Youth Awards manifests the PMA’s commitment to promote the excellence in marketing education.

OBJECTIVES:

1. To recognize marketing students with outstanding academic achievement and exemplary contributions to co-curricular marketing activities.
2. To recognize official school-based marketing organizations with at least three marketing-related activities in the past school year.
3. To provide an opportunity for students to hone and test their theoretical knowledge through application in actual marketing cases.
4. To provide nationwide publicity of the students’ and organizations’ achievements.
5. To give companies/sponsors valuable insights into the minds and behavior of students so they can market effectively to this consumer segment

MECHANICS

The contenders (students) will be required to submit s marketing plan: for an existing product or service (from the major sponsor) and the marketing association (local JMA) will do marketing plan for a community livelihood project of their choice.

The contenders will follow a template for the marketing plan.  This will be provided by the sponsor and finalized by the Youth and Academe committee.

TIMETABLE

ANNOUNCEMENT TO SCHOOLS 


– OCTOBER 15

RELEASE OF SPONSORSHIP LETTERS 

– OCTOBER 15

DEADLINE FOR SUBMISSION OF NOMINATIONS 
– (NOVEMBER 27)
Deadline of submission is extended until December 10, 2009 up to 6PM

2010 AGORA YOUTH AWARDS for STUDENTS
(QUALIFICATIONS)
 

1. The candidate must be a bona fide student enrolled in a marketing course with the nominating school for at least (3) three school years from the date of nominations.
2. The candidate must have:

a. Cumulative Grade Point Average (GPA) of at least 85% or its equivalent.
b. No grade lower than 85% or its equivalent in Marketing, Advertising and Economics  subjects
c. No grade lower than 80% or its equivalent in any subject for the last two (2) school years. (Copy of grades/certification must be submitted)

3. The candidate must have completed at least 24 units of Marketing subjects at the time of his application

4. The candidate must have been involved, as initiator or
leader, in at least three school-based or community-based projects that used marketing strategies in its implementation.

5. The candidate must have a written endorsement by the College Dean and by the Marketing Department Chairperson..

6. A maximum of five (5) entries per school will be accepted.

2010 AGORA YOUTH AWARDS for MARKETING ASSOCIATION  

(QUALIFICATIONS)

1. The association / nominee must be existing for at least (3) three school years from the date of the nomination.
2. The association must not be under probationary status and must not have any derogatory record.
3. The nomination of the association must have a written endorsement by the College Dean AND the  Dean of the Student  Affairs..
4. The association must have at least three (3) implemented projects and programs, which clearly use marketing strategies and practices in their implementation. 
4a. Any one of the projects must be 1) community-based, 2) school-based  and 3) conducted in cooperation with AME, PJMA or any marketing organization
DOCUMENTARY REQUIREMENTS

AGORA YOUTH AWARDS (STUDENTS) 

Documentation of outstanding work related to Marketing (maximum of 20 pages, short size bond paper (8 ½ x 11, one side only) inclusive of the following:

-
Resume (2 pages maximum) with two (2pcs) passport size photos

-
One page presentation on why he /she should be awarded (one page only)

-
List of Academic and Co-curricular Achievements in Marketing (for the past three years)
- 
List of  Marketing-related activities/involvements (at least three). This should include:  

 
Title of the project

 
Date of implementation

          
Description of the Project and the candidate’s role in the said project.  (The candidate must show documentary evidence that he was organizer or lead participant in the said project)


Brief presentation emphasizing the marketing strategies used in the project and how this helped ensure the project’s success

AGORA YOUTH AWARDS (Marketing Association / Organization)

Documentation (maximum of 30 pages, short size bond paper / 8 ½ x 11), one side only) inclusive of the following:

· Organization Chart (one page)

· Activities of involvement 

i. Title of the project 

In what way is the project marketing related?

Is the organization an initiator? Or did some other person/s or organization initiate the project?

Did the project have an impact on the other organizations / communities in and outside the school?

ii. Awards and recognition received

Is the award given by the school or by some other institution?

iii. Networking

To what extent was networking done with PMA, AME, or PJMA in the course of the project?

Was networking with other organization done? What organizations are these?

iv. Membership Participation

How many members does the organization have and what percentage of membership participated to get the project done?

